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Seminar paper from the year 2011 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: 72% (First), University of Westminster,
course: BA (Hons) Marketing Communications - Brand Management, language: English, abstract: 'Uva' is
the name given to the Coca-Cola Company's latest venture within the carbonates market; targeting
consumers from late forties upwards, the chilled sparkling juice drink is addressing a gap in the market as
seen in Figure 1.0 (Fig. 1.0 is available in the download version). Using no additives or sweeteners, the
product is to be perceived as a healthy, sparkling beverage. The Latin name for 'grape' (McKeown,
2010:386) was chosen as the brand name for this product as it has connotations of simplicity and elegance.
Satisfying the need state of 'thirst' (Franzen and Moriarty, 2009:202), 'Uva' will differentiate itself from
competitors by targeting older consumers. The main competitor within the premium adult's soft drink market
is Shloer, with a 29% market share of premium soft drinks (Mintel, 2010). However, Shloer actively targets a
consumers within the age range of 16 to 34 years, with emphasis on 'mums-to-be' as seen on the Shloer
website (Shloer, 2011).[...]
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From reader reviews:

James Lightle:

Why don't make it to become your habit? Right now, try to prepare your time to do the important act, like
looking for your favorite reserve and reading a book. Beside you can solve your problem; you can add your
knowledge by the e-book entitled Brand Development of Coca-Cola Company (UK). Try to face the book
Brand Development of Coca-Cola Company (UK) as your close friend. It means that it can to be your friend
when you really feel alone and beside those of course make you smarter than ever before. Yeah, it is very
fortuned for yourself. The book makes you a lot more confidence because you can know every thing by the
book. So , we need to make new experience as well as knowledge with this book.

Kayla Congdon:

Here thing why that Brand Development of Coca-Cola Company (UK) are different and dependable to be
yours. First of all studying a book is good nevertheless it depends in the content of it which is the content is
as delightful as food or not. Brand Development of Coca-Cola Company (UK) giving you information
deeper and in different ways, you can find any e-book out there but there is no guide that similar with Brand
Development of Coca-Cola Company (UK). It gives you thrill examining journey, its open up your own eyes
about the thing which happened in the world which is probably can be happened around you. You can bring
everywhere like in area, café, or even in your approach home by train. If you are having difficulties in
bringing the imprinted book maybe the form of Brand Development of Coca-Cola Company (UK) in e-book
can be your option.

Sandra Birk:

Typically the book Brand Development of Coca-Cola Company (UK) will bring one to the new experience
of reading a book. The author style to spell out the idea is very unique. In the event you try to find new book
to see, this book very acceptable to you. The book Brand Development of Coca-Cola Company (UK) is
much recommended to you to study. You can also get the e-book through the official web site, so you can
quickly to read the book.

Sarah Porter:

Reading a guide make you to get more knowledge from the jawhorse. You can take knowledge and
information originating from a book. Book is composed or printed or created from each source in which
filled update of news. In this particular modern era like at this point, many ways to get information are
available for a person. From media social like newspaper, magazines, science guide, encyclopedia, reference
book, story and comic. You can add your knowledge by that book. Are you hip to spend your spare time to
open your book? Or just searching for the Brand Development of Coca-Cola Company (UK) when you
essential it?
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