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Understanding and appreciating the ethical dilemmas associated with business is an important dimension of
marketing strategy. Increasingly, matters of corporate social responsibility are part of marketing's domain.

Ethics in Marketing contains 20 cases that deal with a variety of ethical issues such as questionable selling
practices, exploitative advertising, counterfeiting, product safety, apparent bribery and channel conflict that
companies face across the world. A hallmark of this book is its international dimension along with high-
profile case studies that represent situations in European, North American, Chinese, Indian and South
American companies. Well known multinationals like Caterpillar, Coca Cola, Cadbury and Facebook are
featured. The two introductory chapters cover initial and advanced perspectives on ethical and socially
responsible marketing, in order to provide students with the necessary theoretical foundation to engage in
ethical reasoning. A decision-making model is also presented, for use in the case analyses.

This unique case-book provides students with a global perspective on ethics in marketing and can be used in
a free standing course on marketing ethics or marketing and society or it can be used as a supplement to the
readings for other marketing classes.
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From reader reviews:

Ivory Hughes:

Why don't make it to be your habit? Right now, try to ready your time to do the important act, like looking
for your favorite reserve and reading a reserve. Beside you can solve your trouble; you can add your
knowledge by the reserve entitled Ethics in Marketing: International Cases and Perspectives. Try to stumble
through book Ethics in Marketing: International Cases and Perspectives as your buddy. It means that it can
being your friend when you truly feel alone and beside associated with course make you smarter than ever
before. Yeah, it is very fortuned to suit your needs. The book makes you a lot more confidence because you
can know everything by the book. So , we need to make new experience as well as knowledge with this
book.

Betty Young:

Nowadays reading books be a little more than want or need but also turn into a life style. This reading
routine give you lot of advantages. The benefits you got of course the knowledge the particular information
inside the book in which improve your knowledge and information. The details you get based on what kind
of publication you read, if you want have more knowledge just go with education and learning books but if
you want sense happy read one with theme for entertaining such as comic or novel. The particular Ethics in
Marketing: International Cases and Perspectives is kind of guide which is giving the reader unstable
experience.

Shawn Jones:

Playing with family in a very park, coming to see the sea world or hanging out with friends is thing that
usually you will have done when you have spare time, subsequently why you don't try issue that really
opposite from that. One activity that make you not feeling tired but still relaxing, trilling like on roller
coaster you already been ride on and with addition of information. Even you love Ethics in Marketing:
International Cases and Perspectives, you can enjoy both. It is great combination right, you still need to miss
it? What kind of hang type is it? Oh come on its mind hangout guys. What? Still don't buy it, oh come on its
referred to as reading friends.

Brian Faber:

As we know that book is important thing to add our understanding for everything. By a reserve we can know
everything we would like. A book is a list of written, printed, illustrated or perhaps blank sheet. Every year
has been exactly added. This guide Ethics in Marketing: International Cases and Perspectives was filled in
relation to science. Spend your extra time to add your knowledge about your technology competence. Some
people has various feel when they reading the book. If you know how big advantage of a book, you can truly
feel enjoy to read a guide. In the modern era like right now, many ways to get book that you just wanted.
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